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Persona Credibility
Credibility is considered to be a critical aspect in the modern community due to the numerous critics associated with individuals, especially with the negative opinions they make in regard to personal views. Decision making and expression of views are one of the main aspects evidenced in the modern global society. Individuals need to emphasize on being critical mostly towards the targeted audience. Gaining credibility is highly essential both in major online platforms and in-person as it ensures professionalism, appropriateness, and personal advancement, among other aspects. The paper shall be discussing the critical factor for building credibility, both online and in person. 
 Building a professional and personal brand is one of the main factors in ensuring credibility among online users. Individuals widely use social media and online platforms, either for personal or commercial purposes. Most of the opinions made by individuals are usually influenced by unethical online activities diminishing their credibility (Metzger 2007). Branding involves utilizing both the career and professional life and bounding them to the related aspects that are relayed within social media. Being consistent and cautious is one of the major steps involved when gaining credibility among the users and various audiences. On the other hand, attaining face to face credibility can be achieved through a well stipulated and impressive introduction one oneself. Persona credibility to the viewers is attained through how your audiences perceive and evaluate you when in person. Presentations through primary dressing, verbal and non-verbal communication are crucial when building credibility. Besides, ensuring maintaining of professional impressions, self-marketing, and portrait are considered key to building credibility among individuals. 
    Credibility is considered to be a significant aspect when it comes to online and in-person development. Whereas building of a personal and professional brand is critical to online credibility, self-introduction, and presentation are vital in personal credibility. Lack of credibility usually leads to personal and professional damage among individuals.















References
Metzger, M. J. (2007). Making sense of credibility on the Web: Models for evaluating online information and recommendations for future research. Journal of the American Society for Information Science and Technology, 58(13), 2078-2091.




[bookmark: _GoBack] 
